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ANDREA TIEGHI APPOINTED CHIEF COMMERCIAL OFFICER OF MONCLER 

 

Milan, 5 November 2026 –  Moncler S.p.A. announces that Andrea Tieghi, currently Senior Director of 

Worldwide Retail Business and Development, will assume the role of Chief Commercial Officer of 

Moncler effective as of 9 November 2026, adding responsibility for the coordination of the wholesale 

channel to his existing scope . Andrea Tieghi will report to Leo Rongone, Group Chief Executive Officer , 

who will continue to have direct responsibility for the Brand ’s Regions.  
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FOR ADDITIONAL INFORMATION:  

INVESTORS  

investor.relations@moncler.com  

MEDIA  

monclerpress@moncler.com  

Elena Mariani  
Strategic Planning and Investor Relations Director  
elena.mariani@moncler.com  

Claudio Monteverde  
Corporate Communication Director  
claudio.monteverde@moncler.com  

Gaia Piccoli  
Strategic Planning and Investor Relations Senior Manager  
gaia.piccoli@moncler.com  

     

 

 
 

  

 

 

 

About Moncler  Group   
With its brands Moncler and Stone Island, Moncler Group represents a new concept of luxury, one 

that moves beyond conventions and continually strives for uniqueness, creativity and innovation. 

Alongside supporting its brands through shared corporate servic es and expertise, Moncler Group 

aims to preserve their strong, independent identities, each rooted in authenticity and deep 

connections with their communities, while drawing inspiration from the worlds of art, culture, music  

and sport. Operating in all key international markets, the Group distributes its brands’ collections in 

more than 70 countries through directly  operated physical and digital stores, as well as selected 

multi - brand retailers, department stores and e - tailers . 
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