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PRESS RELEASE 

Racing Force Group: New Sales Record in Q3 2026 
Revenues Up +17% in the Third Quarter and +18.5% in the First Nine Months of 

2026 (+19.7% at Constant Exchange Rates) 
 

Ronco Scrivia (Genoa, Italy), October 21st, 2026 – Racing Force S.p.A., the parent company of Racing 
Force Group, which is specialized in the development, production, and marketing of safety components 
for motorsport worldwide, listed on the Euronext Growth market in Milan (RFG) and Paris (ALRFG), 
announces its consolidated sales figures for the first nine months of fiscal year 2026, amounting to €65.4 
million, up by +€10.2 million (+18.5%) compared to the same period of the previous year (+19.7% at 
constant exchange rates). 
Consolidated revenues for the third quarter of 2026 amounted to €18.6 million, up by +17.0% compared 
to €15.9 million in Q3 2025, despite a particularly demanding comparison base, confirming the strong 
market appreciation for the product innovations introduced by the Group and the solid competitive 
positioning of its brands. 
In the first nine months of 2026, Driver’s Equipment sales grew by +€7.0 million (+16.8%) compared to 
the same period of the previous year. Once again, the standout performers were Bell helmets (+22.8%) 
and OMP branded suits (+18.4%). 
Car Parts closed the nine months with growth of +€1.1 million (+11.2%), with an acceleration in the third 
quarter (+17.7%) that consolidates the recovery already started in the second quarter. 
The Other segment continued its expansion at a sustained pace, with an increase of +€2.1 million 
(+52.7%) compared to the first nine months of 2025, driven by sales of Racing Spirit branded apparel 
(+73.1% over the nine months), by the delivery of the second batch of HPS branded helmets to the 
Ministry of Justice of the Netherlands, and by the contribution of Zeronoise Communication Services. 



 
 

 
 

 
 
On the geographic front, the EMEA macro-region remains the most significant market, with sales of €40 
million (61% of the total), up by +€3.2 million (+8.5%) in the first nine months of 2026. 
The Americas confirmed themselves as the growth engine for the current financial year: nine-month 
revenues reached €18.2 million, up by +€5.7 million at current exchange rates (+45.5%) compared to 
the same period of the previous year (+50.8% at constant exchange rates), with a further acceleration in 
the third quarter (+56.9%). A result that reflects the constant strengthening of brand presence in the 
leading American championships, with growing appreciation for both OMP driver equipment and Bell 
helmets. 
In Asia Pacific, nine-month sales amounted to €7.1 million, up by +€1.3 million (+23.3%) compared to 
the same period of 2025. 

 
 

With regard to sales channels, revenues generated by Dealers in the first nine months of 2026 amounted 
to €36.7 million, up by +€5.0 million (+15.7%) compared to the same period of the previous year. Sales 
to Teams & Car Manufacturers increased by +€2.9 million (+20.7%), supported by technical partnership 



 
 

 
 

agreements in place across the main world championships and national competitions. Sales to customers 
classified in the Other category grew by +€2.3 million (+24.8%), mainly driven by supplies of Racing Spirit 
branded apparel for the corporate channel and HPS branded helmets for the police and law enforcement 
sector. 

 

 
 

Roberto Ferroggiaro, Chief Financial Officer of Racing Force Group, commented: “To use a metaphor 
familiar to us, over the first three quarters of the race we have built a significant lead over the previous 
year: in the third quarter revenues grew by 17% compared to the same period of 2025, bringing nine-
month revenues to €65.4 million (+18.5%). Growth was driven by the Americas, confirming the soundness 
of the Group’s strategy in the region, while at product level the increase was widespread across all 
categories, with a particularly significant contribution from Bell helmets. Now the final laps remain, 
traditionally significant for our financial year, as dealers’ stock orders ahead of the new season are 
concentrated in the fourth quarter. The comparison with the previous year remains demanding: our goal 
is to keep the pace high and to make the most of the lead we have built, in order to close the year with a 
solid result, also in terms of margins, with our sights already set on 2027.” 

 



 
 

 
 

RACING FORCE GROUP 

Headquartered in Ronco Scrivia (Italy), Sakhir (Kingdom of Bahrain) and Mooresville (United States), Racing Force Group is a 
world leader in safety, innovation and performance in motorsport. Through its brands – including OMP, Bell Racing Helmets, 
Zeronoise and Racing Spirit – it supplies racewear, helmets, car parts, communication systems and technical apparel to 
professional drivers, teams and manufacturers, as well as to amateurs. Racing Force Group is the only company in the motorsport 
industry to offer such a wide range of products, contributing every year to numerous wins and titles in car and kart racing. The 
Group has also diversified through the HPS brand, applying cutting-edge technologies derived from motorsport to the defense 
sector. More information is available at www.racingforce.com. 
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